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UNIV.-ASS. MAG. ALEXANDER PLAIKNER, PHD 
(UMIT TIROL / UNIVERSITY OF INNSBRUCK) 

Professional Address:   UMIT TIROL - Private University For Health Sciences and Health Technology 
Division for Management in Health and Sport Tourism 
Bruggfeldstraße 7/1. Stock, 6500 Landeck    

Mail alexander.plaikner@umit-tirol.at 
Homepage: Public Health, Health Services Research and HTA 
Family Status: Married 

 

MISSION STATEMENT/RESEARCH AREA 
Alexander Plaikner is an expert in accessible and sustainable tourism, digital marketing, and smart data 
management, with a focus on qualitative methods like focus group interviews and ethnographic research. 
His work, published in journals such as Current Issues in Tourism and Frontiers in Sustainable Tourism, 
advances sustainable tourism and digital innovation. Guided by values of innovation, collaboration, and 
sustainability, he enhances organizations' strategic management, branding, and digitalization. With over 
20 years of international leadership experience, he has led projects funded by Interreg, FFG, Austrian 
ministries, and regional governments to promote responsible tourism and valorize cultural landscapes. 
 

Research interests: Sustainable Service Management Research, Digital Marketing and Smart Data 
Management, Cultural Landscape Valorization, Accessible Services, Mixed Methods and Ethnography 
 

ACADEMIC EXPERIENCE 
Uni.-Ass. / Senior Researcher / Post-Doctoral                      August 2017–present 
UMIT TIROL – Private University for Health Sciences and Health Technology, Department Public 
Health, Health Services Research and Health Technology Assessment, Division for Management in 
Health and Sport Tourism 
 

Project Leader – Digital Tourism                 November 2024–present 
University of Innsbruck, Austria, Faculty of Business and Management, Department of Management and 
Marketing, Division SME & Tourism 
PhD-Doctoral Programme Management 
Dissertation Topic: “Sustainable Destination Leadership and Branding” 
 

Senior Lecturer               July 2017–September 2024 
University of Innsbruck, Austria, Faculty of Business and Management, Department of Management and 
Marketing, Division SME & Tourism 
 

Senior Lecturer                July 2018– present 
University of New Orleans, USA, International Center 
UNO-Innsbruck International Summer School 
UIBK-UNO Research Fellowship (New Orleans)                        July 2022–September 2022 
 

Lecturer International Business Administration               September 2021–present 
Vorarlberg University of Applied Sciences, Department of Management and Business Administration 
 

External supervisor and reviewer                 September 2023–present 
Schloss Hofen - Wissenschafts- und Weiterbildungsges.m.b.H. 
 

Lecturer Strategic Marketing                  December 2024–present 
fhg - Health University of Applied Sciences Tyrol. 
 

Undergraduate Student (partly part-time)       August 1995–November 2010 
University of Innsbruck, Austria, Faculty of Business and Management and Faculty of Psychology 
International Business Administration and Psychology  
 

MANAGEMENT EXPERIENCE (SELECTION ON PROJECT MANAGEMENT RELEVANCE): 
International Director Marketing und Communication, Light for the World Intern.         Sept. 06- Sept. 08 
International Director Brand Leadership Consulting, SOS-Children’s Villages Intern.    Nov. 08-Sept. 15 
Area Manager Fiat Passenger Cars, Fiat Group Automobiles Austria GmbH,               Aug. 06-Jan. 08 
Training Manager VW Commercial Vehicles, Porsche Austria GmbH und Co               Apr. 04–Jun. 06 
Marketing, Brand, Fleet and Key Account Manager, Ford Motor Company Austria          Apr. 03–Apr. 04 
RESEARCH PUBLICATIONS (SELECTION) 

mailto:alexander.plaikner@umit-tirol.at
https://www.umit-tirol.at/page.cfm?vpath=departments/public_health/institut-fuer-management/team&switchLocale=en_US


ii 

 

Peer-Reviewed Journal Articles 
Plaikner, A. (2025) Valorization of Sustainably in Tourism–What is the True Value of a Cultural 

Landscape? 2025 TTRA International Conference; University of Massachusetts Amherst; 
https://hdl.handle.net/20.500.14394/57328 

Plaikner, A., Haid, M., Tänzel, M., & Kol, H. Y. (2025). Efficient bankruptcy prediction and its role 
for a more resilient Alpine tourism. International Journal of Business Ecosystem & Strategy 
(2687-2293), 7(1), 152-172. https://doi.org/10.36096/ijbes.v7i1.716 

Quendler E, Embacher H, Magnini V, Plaikner A and Stotten R; (2024) Austria under the auspices of 
global agritourism values: a narrative literature review; Front. Sustain. Tour., 3:1513292. 
https://doi.org/10.3389/frsut.2024.1513292 

Nigg, J. J., Plaikner, A., Peters, M., & Haid, M. (2024). Leisure constraints towards accessible 
tourism: Self-characteristics of people with disability along tourism value chains. Current 
Issues in Tourism, 1(15). https://doi.org/10.1080/13683500.2024.2394965 

Haid, M., Albrecht, J. N., Tangl, P., & Plaikner, A. (2024). Regional products and sustainability. 
Sustainability, 16(2), 628. https://doi.org/10.3390/su16020628 

Plaikner, A., Haid, M., Kallmünzer, A., & Kraus, S. (2023). Employer branding in tourism: How to 
recruit, retain and motivate staff. Journal of Tourism and Services, 14(27), 1-21. 
https://doi.org/10.29036/jots.v14i27.666 

Plaikner, Alexander; Marco, Haid; Johanna, Sparber (2023): Tourism meets Agriculture. In: Chase, 
Lisa; Hollas, Chadley; Qian, Xinyi; Whitehouse, Claire (Eds.). (2023). International 
Workshop on Agritourism 2022 Conference Proceedings. 

Plaikner, A., Weiskopf, B., Weiskopf, K., & Haid, M. (2023). New concepts for traditional family-
run inns. Research Handbook on Entrepreneurship and Innovation in Family Firms, Kraus, S.; 
Clauss, T.; Kallmuenzer A. (Eds). https://doi.org/10.4337/9781800889248.00017 

Plaikner, A., Heimerl, P., Peters, M., Sparber, J., & Haid, M. (2022). Internal and external business 
succession processes in the hotel industry. Journal of Tourism Studies, 14(2), 199-226. 
https://doi.org/10.1515/tw-2022-0005 

Haid, M., Nöhammer, E., Albrecht, J., Plaikner, A., Stummer, H., & Heimerl, P. (2021). Health 
Promotion as Motivational Factor in Alpine Cycling. International Journal of Environmental 
Research and Public Health, 18, 2321. https://doi.org/10.3390/ijerph18052321. 

 

Book Chapters 
Plaikner, A., Weiskopf, B., Weiskopf, K., & Haid, M. (2023). New concepts for traditional family-

run inns. In S. Kraus, A. Kallmünzer, & T. Clauß (Eds.), Research Handbook on 
Entrepreneurship and Innovation in Family Firms (pp. 215-238). Edward Elgar Publishing. 
https://doi.org/10.4337/9781800889248.00017 

Plaikner, A., Nussbaumer, L., Haid, M. (2023). Tourismus und Kulturlandschaft: Inwertsetzung von 
Kulturlandschaft im bäuerlichen Tourismus. In: Kühne, O., Sedelmeier, T., Jenal, C., Freytag, 
T. (eds) Landschaft und Tourismus. RaumFragen: Stadt – Region – Landschaft. Springer VS, 
Wiesbaden. https://doi.org/10.1007/978-3-658-39085-3_20 

Plaikner, A., Kammerer, N. (2022). Die Transformation des Tourismus durch COVID-19. In: 
Pechlaner, H., Zacher, D., Störmann, E. (eds) Resilienz als Strategie in Region, Destination 
und Unternehmen. Entrepreneurial Management und Standortentwicklung. Springer Gabler, 
Wiesbaden. https://doi.org/10.1007/978-3-658-37296-5_12 

Niederl, A; Friedl, B; Gstinig, K; Janisch, D; Kaltenegger, C; Katz, N; Kirschner, Eric; Sarcletti, 
Simon; Maurer, Michaela; Peters, Mike; Plaikner, Alexander; Schermer, Markus; Stotten, 
Rike (2021): Evaluierungsprojekt Cluster Urlaub am Bauernhof. 

Eller, R., Geser, G., Nigg, J., Peters, M., & Plaikner, A. (2020). Multisensorische Zeichen für 
Barrierefreiheit und Sicherheit von Freizeit-und Tourismusangeboten. 
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IMPORTANT SCIENTIFIC ACHIEVEMENTS (SELECTION) 
International Conference and Workshop / Co-Chair 

Caring for the City 2025 conference (Vienna) 
2025 TTRA Annual International Conference (Ireland, Galway) 
UIBK-UNO Research Fellowship 2022 (New Orleans) 
Internal Branding Practice Forum (BMW-Welt – Munich) 
Employer Branding (Zurich, Innsbruck) 
Marketing Days (Munich, Salzburg, Appenzell) 
Global Fundraising and Communication Meeting (Alpbach, Mayrhofen) 
Change Communications Congress (Salzburg) 
Senior Leaders Week (Berlin) 
Political Communication and Crisis Management (Cambridge) 
Quality in Alternative Care Conference (Prague) 
Global Agritourism Network (GAN) Research Committee (current) 

 

Ad-hoc reviewer  
Travel & Tourism Research Association (TTRA), Journal of Hospitality & Tourism Horizons (JHTH) 
 

Research Grants (Initiation, Conceptualization, Lead & Management) - https://tourismusforschung.online) 
Research Südtirol: AGRI4ALL - ‘Truly’ Inclusive Agritourism Services: Strategies to Improve 

Accessibility for Older Adults in the EUREGIO Agritourism Sector (submitted 2025) [I/C/M/L] 
Interreg Danube Region ASSIST: Danube Sustainable Inclusive Tourism (submitted 2024) [I/C/M] 
Interreg AUT-ITA Learn-out: Education through natural and cultural heritage using digital edu-games 

(2023-2026) [C/M] 
TWF: Inclusive Tourism as an Opportunity: Alpine Inclusive Tourism with a focus on senior 

marketing (2023-2025) [I/C/M/L] 
TFZ Tyrol Applied Research: Why Not? Analysis of takeover scenarios from the perspective of 

tourism successors (2023-2024) [C/M/L] 
Lighthouse Project: Smart Data Management: Creating sustainable digital collaboration between 

agriculture and tourism (2022-2024) [I/C/M/L] 
City of Innsbruck Applied Research: Sustainable and Digital Destination Development: Research and 

analysis of digital tools for regional direct marketers (2022-2024) [I/C/M/L] 
Research commissioned by the Federal Ministry of Agriculture, Forestry, Regions and Water 

Management: Cluster “Holiday on the Farm” (2021) [C/M] 
TFZ Tyrol Applied Research: Tourism Meets Agriculture as part of sustainable destination 

development – Opportunities and challenges in the age of digitization (2019) [I/C/D/L] 
Interreg V-A Italy-Austria: GATE - Granting Accessible Tourism for Everyone (2019-2020) [C/M] 
TFZ Tyrol Applied Research: Employer Branding in Tourism (2018) [I/C/M/L] 
TFZ Tyrol Applied Research: Value Creation in Tourism (2018) [I/C/M/L]  
FFG: Digital Tourism Experts (2018-2021) [M/L] 

 

Academic Conference and Workshop Presentations (Selection)  
 

Plaikner, A.: The Interplay of Sustainable Destination Leadership and Branding in Enhancing 
Sustainability and Resilience; Interdisciplinary Conference Caring for the City; Vienna; 
25.09.2025. 

Plaikner, A.: Valorization of Sustainably in Tourism; 2025 TTRA International Conference, Galway; 
24.06.2025. 

Plaikner, Alexander, Hotter, Hubert; Weiskopf, Barbara; Weiskopf, Katharina; Haid, Marco: An 
agricultural business innovation: The Digital Farm Shop as a functional facilitation for the 
agritourism businesses. 2nd World Agritourism Congress (WAC), Bozen, 18.05.2024. 

Haid, Marco, Weiskopf, Katharina; Plaikner, Alexander: Digital diversification in agritourism 
through smart data management of farm events. 2nd World Agritourism Congress (WAC), 
Bozen, 17.05.2024.  

Weiskopf, Katharina, Weiskopf, Barbara; Haid, Marco; Plaikner, Alexander: Accessible Agritourism: 
More inclusiveness by digital services on farms. 2nd World Agritourism Congress (WAC), 
Bozen, 16.05.2024.  

Weiskopf, Katharina, Weiskopf, Barbara; Haid, Marco; Plaikner, Alexander: Accessible Agritourism: 
More inclusiveness by digital services on farms. 2nd World Agritourism Congress (WAC), 

https://tourismusforschung.online/
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Bozen, 16.05.2024. 
Quendler, Erika, Embacher, Hans; Magnini, Vinzent P.; Plaikner, Alexander; Stotten, Rike: Austrian 

agritourism: Promoting diversity within global values. 2nd World Agritourism Congress 
(WAC), Bozen, 16.05.2024. 

Weiskopf, Katharina; Weiskopf, Barbara; Plaikner, Alexander: Mindfulness in Tourism for People 
with Disabilities. DGT Annual Conference 2023, Innsbruck, 24.11.2023.  

Plaikner, Alexander; Weiskopf, Barbara; Weiskopf, Katharina; Haid, Marco: The Demise of 
Traditional Inns. TMS Algarve 2022 - Tourism and Management Studies, Faro, Algarve, 
17.11.2022. 

Haid, Marco; Albrecht, Julia; Plaikner, Alexander: Sustainability in Destination Management in 
Nature-Based Tourism. Enscience 2022, Tokyo, 22.04.2022. 

Plaikner, Alexander, Haid, Marco; Sparber, Johanna: Tourism and Cultivated Landscapes - 
Valorization of Cultivated Landscapes in Rural Tourism. IWA - 2022 International Workshop 
on Agritourism, Vermont, 31.08.2022.  

Sparber, Johanna; Plaikner, Alexander; Haid, Marco: Diversification Potential of Agritourism. IWA - 
2022 International Workshop on Agritourism, Vermont, 30.08.2022.  

Haid, Marco, Plaikner, Alexander, Sparber, Johanna: Tourism Meets Agriculture. International 
Workshop on Agritourism, Burlington, 29.08.2022 

Plaikner, Alexander, Nigg, Joachim; Peters, Mike; Haid, Marco: Accessible Tourism Value Chains. 
An Ethnography of People with Disabilities. International Conference on Sustainable 
Tourism for Inclusive Growth, Hong Kong, 20.05.2022  

Plaikner, Alexander, Nigg, Joachim; Haid, Marco: Tourism Value Chains in the Travel Experiences 
of People with Disabilities. 29th Nordic Symposium on Tourism and Hospitality Research, 
Akureyri, 21.09.2021 

Plaikner, Alexander; Haid, Marco: SmartData zur Vermittlung der Kooperation von Tourismus und 
Landwirtschaft. Tourism Fast Forward 2021, Mayrhofen, 06.10.2021 

Haid, Marco; Albrecht, Julia; Heimerl, Peter; Plaikner, Alexander: Sustainability in Destination 
Management in Nature-Based Tourism. Travel and Tourism Research Association (TTRA) 
2020 European Chapter Conference, Innsbruck, 28.09.2020 

Plaikner, Alexander, Haid, Marco; Albrecht, Julia; Peters, Mike; Heimerl, Peter; Sparber, Johanna: 
Succession in tourism: changing values in the transfer of business. Travel and Tourism 
Research Association (TTRA) 2020 European Chapter Conference, Innsbruck, 28.09.2020. 

Sparber, Johanna, Plaikner, Alexander; Albrecht, Julia; Peters, Mike; Heimerl, Peter: Succession 
processes in family-run tourism businesses. Travel and Tourism Research Association 
(TTRA) 2020 European Chapter Conference, Innsbruck, 29.09.2020. 

Abegg, Bruno, Jänicke, Leandra; Peters, Mike; Plaikner, Alexander: Alternative Outdoor Activities in 
Alpine Winter Tourism - Preliminary Results from Tyrol. Tourism Naturally Conference, 
Kaprun, 17.05.2018. 

 

Research-oriented Lecturer, University of Innsbruck and UMIT Tyrol, Austria 
 

Lecturer in the Master’s Programme Sustainable Regional and Destination Development 
Change Management (Course Developer) 
Destination Management (Course Coordinator) 

 

Lecturer in the Bachelor’s Programme Economy, Health and Sports Tourism 
Fundamentals of Marketing and Service Marketing (Course Developer) 
Destination Management and Marketing (Course Developer) 
SE Seminar with Bachelor's Thesis (Course Coordinator) 
Foundation of an Enterprise and Enterpreneurship (Course Developer) 
 

Lecturer in Interdisciplinary courses for Bachelor's Programmes 
International Management (Course Developer) 
Principles of Marketing (Course Developer) 
Principles of Tourism and Destination Management (Course Developer) 

 

Company Projects, Company Visits and Business Case Coordinator (Selection) 
E.g., Swarovski, Swarovski Foundation, DMOs, Standortagentur Tirol, Naturpark Zillertaler 
Alpen, Innsbrucker Verschönerungsverein, UAB, ÖZIV, TUI, IDM Lebensraum Holding  

 

Regular supervisor of master- and bachelor thesis  
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Third Mission (Selection -Tourismusforschung Online)  
 

ORF: #Demise of Regional Inns – Sustainable Solutions; ORF DOC1 / ORF Blog 
Start-up Management: Tiroler Tageszeitung / Regional TV 
Accessible Tourism: #Wheels4flying / Tiroler Tageszeitung (2024) 
Relationship Mgmt: UNO-Innsbruck International Summer School at Swarovski (2024) 
Relationship Mgmt: Sustainable teaching partnership with Swarovski Waterschool (2022) 
Press coverage: #Digital Farm Store (2023) 
Radio coverage: #Challanges of Regional Inns; ORF Tyrol (2024) / ORF Tyrol (2023) 
Research with students: #New ways for tradtional inns (2022) 
Tulane University Podcast: UNO-UIBK Innsbruck Summer School (2022) 
LFUI Podcast: Demise of traditional inns (2021) 

(Links to additional TV and radio interviews available upon request.) 

https://tourismusforschung.online/projekte/
https://www.youtube.com/watch?v=T_2HLCiA5Bs
https://tv.orf.at/program/orf1/dok410.html
https://fileshare.uibk.ac.at/d/6fa2b5dc78bb402d8775/
https://vimeo.com/928687182
https://www.youtube.com/watch?v=ukL3nd0t2d8&pp=ygURbWF5cmhvZmVuLWhpcHBhY2g%3D
https://tourismusforschung.online/wp-content/uploads/2024/11/2024-07-09_Innsbruck_Seite_21.pdf
https://www.uibk.ac.at/en/newsroom/2023/uno-innsbruck-international-summer-school-at-swarovski/
https://www.uibk.ac.at/en/newsroom/2022/sustainable-teaching-partnership-with-swarovski-waterschool/
https://tourismusforschung.online/wp-content/uploads/2023/03/presse-digitaler-hofladenc750ff936e37b5c7fe1edcf3f007724.pdf
https://tourismusforschung.online/wp-content/uploads/2024/07/Radio-Mitschnitt-Gasthaussterben-vom-19062024.mp3
https://tourismusforschung.online/wp-content/uploads/2023/12/ORF__Interview_Gasthaussterben-1.mp3
https://tourismusforschung.online/wp-content/uploads/2021/10/MarchlPlaikner_Initiative_gegen_das_Gasthaussterben_wissenswert-oktober-2021.pdf
https://youtu.be/YCvc0v5WjGA
https://tourismusforschung.online/wp-content/uploads/2022/01/UNI-Podcast-Gasthaussterben.mp3

