


Curriculum Vitae

Personal data
Born on March 16th, 1983 in Schwaz

Current Position
University Assistant (50% employment; since 09/2016)
Division for Management in Health and Sport Tourism
Private University for Health Sciences, Medical Informatics and Technology (UMIT)

Academic Background 
Diploma in Business Administration (2004 – 2008; University of Innsbruck)
Focus: Organizational and personnel development
Diploma Thesis: „Moderne“ Führung als Resultat veränderter Rahmenbedingungen 
(„Modern“ Leadership as a consequence of changing structural conditions) 
Degree: Mag. rer. soc. oec. 

Diploma in Political Sciences (2007 – 2008; University of Innsbruck)
Diploma Thesis: Parteiführung in Österreich – Führungsstile und Entwicklungen 
(Party leadership in Austria - Leadership Styles and Developments)
Degree: Mag. phil. 

Master in Social and Political Theory (2008 – 2010; University of Innsbruck)
Master Thesis: „Der Heroen-Kultus und seine Fanatiker“ – systemtheoretische Analyse personenzentrierter Führung („Der Heroen-Kultus und seine Fanatiker“ – a System Theory Perspective on Person-centered Leadership)
Degree: Master of Arts

Doctoral Degree in Social and Economic Sciences (2008 – 2011; University of Innsbruck)
Dissertation: Die Rolle der Unternehmenskultur bei Konzeptionalisierung und Implementierung von Employer Brands 
(The role of corporate culture in developing and implementing Employer Brands)
Degree: Dr. rer. soc. oec.

Practical Training
· Costumer Management Training (2001 – 2003; G. & R. Neges GmbH)
· Investment Fund Manager Training (2002 Volksbanken-Akademie) 
· Talent pool for Junior Consultants and Managers (2002 – 2003 Volksbank Tirol)

Languages and Computer Skills
· German (mother tongue), English (proficient user)
· MS Office – Word, Excel, Power Point, Outlook, Project
· Data Analysis Software – Atlas.ti, NVivo
· Remote Training Software – Adobe Connect
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Professional experience
Volksbank Tirol (2001 – 2003)
Responsibilities: Private Customer Support, Financial Planning

Schischule Gerhard Wildauer (2003 – 2004)
Responsibilities: Secretarial duties

Sparkasse Schwaz AG (2004 – 2011)
Responsibilities: Financial planning

Mölk & Partner OG (since 2011)
www.amoelk.com 
Responsibilities: Management Consulting

University of Innsbruck (since 2011)
Responsibilities: Project employee in the research project EBKOM (2014-2016); external lecturer

Aarhus University, Department of Business Communication (08/09 2018)
Research Visit

Teaching experience 
Bachelor Economics and Management Sciences
· Seminar Organization: Processes and Practices (German; half-yearly basis; since 2018)
· Seminar International Human Resource Management (English; yearly basis; since 2013)
· Lecture Leadership Concepts and Instruments (German; half-yearly basis; 2011-2016)

Bachelor Business, Health- and Sport-tourism
· Lecture Introduction to Business Administration (German; yearly basis; since 2016)
· Lecture Instruments and Concepts in HRM (German; yearly basis; since 2016)
· Lecture Trends and Developments in HRM (German; yearly basis; since 2016)
· Lecture Attractiveness of Tourism Labor Markets (German; yearly basis; since 2019)

Master Strategic HR Management in Europe
· Lecture Basic Theories in HRM (English; yearly basis; 2011-2014)
· Lecture Employer Branding, Selection and Recruitment (English; yearly basis; 2011-2014)

Master Sustainable Regional and Destination Development
· Lecture Recruitment Strategies on Destination Level (German; yearly basis; since 2020)
· Lecture Measures and Methods of Personnel Work (German; yearly basis; since 2021) 

Student Supervision and Mentoring
· 15 Bachelor Thesis (University of Innsbruck and UMIT Hall)
Curriculum Vitae

Research Interests
Strategy process and practice research (strategy-as-practice), strategic change, legitimation in strategy work, multinational and cross-cultural business environments;

Publications

Published
Mölk, A. (2018). Structures, strategizing, and contested territories: A structuration perspective on strategy development in employer branding. Scandinavian Journal of Management. 34(4): 485-496.a,b

Mölk, A., & Auer, M. (2018). Designing brands and managing organizational politics: A qualitative case study of employer brand creation. European Management Journal. 36(4): 326-334.a,b

Peters, M., Vallaster, Ch., & Mölk, A. (2016). Der Weg zur Arbeitgebermarke. Fachteil - Employer Branding. Personalwirtschaft - Zeitschrift für erfolgreiches Personalmanagement. b

Auer, M., Edlinger, G., & Mölk, A. (2021). How do potential applicants make sense of employer brands? A 3-phase progression model of the development of subjective employer brand perceptions. Schmalenbach Business Review (online first).b

Auer, A., Edlinger, G., & Mölk, A. (2014). Interpretationen und Rekonstruktionen einer Arbeitgebermarke durch unternehmensexterne Stakeholder: eine explorative Studie. Zeitschrift für Personalforschung. 28(3): 346-366.a,b

In Peer-Review

Mölk, A., (submitted 09/2020). Embracing macro-structures and micro-practices. The legitimation compass of strategy-makers and the constitution of submissive, collaborative and directive strategies. Journal of Management Studies.a,b

Mölk, A., Auer, M. & Peters, M. (revised and resumbitted 04/2021). Radicalisation and attenuation in the construction of tourism employment images: A multi-level frame analysis. International Journal of Contemporary Hospitality Management.a





a Social Sciences Citation Index (SSCI) by ISI Journal Citation Reports, Thomson Reuters/Clarivate (2017)
b VHB Jourqual 3 Ranking by Hennig-Thurau & Sattler (2012)
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Third-party-funded projects

Employer Branding in the Tyrolean Hotel Industry (08/2012 - 11/2013; EUR 5.000,--)
Initiators: Mike Peters, Andreas Mölk
Research Focus: Importance of employer brands in the Tyrolean hotel industry
Funding: University of Innsbruck

Reconstructing employer brands as a social process - an empirical study (10/2012 – 10/2013; EUR 3.000,--)
Initiators: Manfred Auer, Gabriela Edlinger, Andreas Mölk
Research Focus: Analysis of social processes in conceptualization, implementation and legitimization of employer brands
Funding: Aktion Swarovski

EBKOM: Employer Branding als kommunikative Schnittstelle zwischen ArbeitgeberInnen und (potentiellen) ArbeitnehmerInnen (04/2014 – 11/2016; EUR 240.000,--)
https://www.uibk.ac.at/projects/ebkom/index.html.de 
Initiators: Manfred Auer, Gabriela, Edlinger, Andreas Mölk, Mike Peters, Sylvia von Wallpach
Research Focus: Development of a deeper understanding of the development and emergence of employer brands
Funding: Land Tirol (Translational Research)

Reconstruct Employer Brands by Employment Experience (04/2015 – 04/2016; EUR 10.000,--)
Initiators: Andreas Mölk
Research Focus: Reconstruction of employer brands based on work experience of employees 
Funding: Land Tirol (Tiroler Wissenschaftsfonds)


Curriculum Vitae

Conference Contributions, Practical Lectures and Science Communication
(Excerpt)

Mölk, A. (28.10.2020): The constitution of submissive, collaborative and directive strategies of strategy-makers: A structuration perspective on structures and practices of legitimation. Paper presentation. SMS Conference (online).

Mölk, A. (2.9.2020): The Constitution of Legitimation Strategies of Strategy-Makers: A Structuration Perspective on Practices and Structures of Legitimation in Employer Branding. Paper presentation. BAM Conference (online).

Mölk, A. (5.9.2018): Structures, strategizing, and contested territories: A structuration perspective on strategy development in employer branding. Paper presentation. Department of Business Communication, Aarhus University.

Mölk, A. (17.4.2018): HRM in Tourism. Panel discussion in the context of an open house of the Campus Landeck of the University of Innsbruck and UMIT Hall.

Auer, A., Edlinger, G., & Mölk, A. (1.6.2016): Exploring Employer Branding. Development Working Group (DWG). EURAM.

Mölk, A. (7.9.2015): Conceptualizing the political in employer branding. The recursive interplay of employer branding politics, polities and policies. Paper presentation. BAM Conference.

Mölk, A., & Peters, M. (22.4.2015): Framing high potentials in the hospitality industry. Paper presentation. TTRA Europe Conference.

Mölk, A. (17.11.2014): Wunscharbeitgeber. Lecture in the context of the 12. Aktionstags Junge Uni Innsbruck.

Memberships within the Scientific Community

Since 2020	Strategic Management Society (SMS)
Since 2019	Strategy as practice International Network (SAP-IN)
Since 2015	British Academy of Management (BAM)
Since 2014	Organizations & Society
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